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Joe E. Brown Has 
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ries enough thrills to make a melo- 
drama. 


Joe, as th» village wise cracker 
and local Don Juan, becomes 
jealous of a professional trick bi- 
cycle rider, and tells the neighbors 
that he will “show” them by going 
to the big city and winning the 
great six day race. 


He takes his pal along with him 
and the two get jobs as messenger 
boys in order to eat until they get 
the big prize for the winning team. 
Joe sees his rival, imagines his 
girl has eloped with him, starts a 
battle and is thrown into jail on 
the very day the race is scheduled 
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Joe E. Brown goes ga-ga about pretty little Maxine Doyle in his 
latest First National laugh: riot, “6 Day Bike Rider,’ coming to the 
Strand soon. Frank McHugh and Gordon Westcott are in the cast. 


Mat No. 6-—20c 


to start. 


His experiences behind the bars, 
before he is bailed out, are plenty 
amusing, but are nothing com- 
pared to the ridiculous situations 
in the race after he gets into it. 
This is not only riotously funny, 
but carries some of the biggest 
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OFFICIAL 


Sixteen Bike Riders 
Spilled in Race 


thrills ever shown on the screen. 
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Twenty-four professional riders 
take part in the contest which was 
held on a real racing track and 
there are enough spills to send the 
chills up anyone’s spine. In one 
scene alone sixteen riders pile up 
in a grand tangle after two of the 
machines collide. 


There is a talented cast of com- 
edy players in the important roles. 


Frank McHugh, who plays the 
part of Joe’s pal, and rides as his 
team mate, is a far ‘better come- 
dian than he is a rider. 


Maxine Doyle, a comparative 
newcomer to the screen, was se- 
lected for her charm and beauty 
to be Joe’s leading lady. Gordon 
Westcott has the part of the city 
slicker while Arthur Aylesworth, 
famous on the New York stage, 
is the banker father of Joe’s girl. 
Lottie Williams plays the part of 
her mother while Dorothy Christy 
is the blonde “other woman” in the 
case. Others in the cast include 
Harry bet as the radio an- 
nouncer at the races, Lloyd Neal 
and William Granger. . 


Lloyd Bacon directed the pic- : 


ture 


When Joe E. Brown decided, in 
order to win the plaudits of his 
home town and the admiration of 
the girl of his heart, to become a 
six day bicycle race rider, he en- 
tered into a series of predicaments 
and ridiculous situations that make 
First National’s “6 Day Bike 
Rider” the most screamingly fun- 
ny picture in which the wide 
mouthed comedian has ever been 
starred. 

Joe, as Wilfred Simpson, is a 
conceited small town _ station 
agent, who sings in the church 
choir, and who considers himself 
not only the village cut-up but a 
veritable Don Juan. 


When he finally centers his at- 
tention on Phyllis Jenkins (Max- 
ine Doyle), daughter of the 
banker, he. thinks she should be 
really complimented. She, on the 
other hand, falls for a professional 
bicycle rider, Harry St. Clair 
(Gordon Westcott), who is en- 
gaged as a trick rider at the coun- 
ty fair. Wilfred becomes jealous, 
boos his rival’s act, and _ finally 
jumps on the platform and ac- 
tually shows up the professional 
as a trick rider. 


It was fine for the home folks, 
but while Wilfred was doing his 
stunts, Phyllis went off with St. 
Clair. Wilfred thinks they have 
eloped, and in his’ excitement 
drops a lantern which sets fire 
to a barn. When the girl and 
the stunt rider are found sitting 


on her father’s porch, Wilfred is 
given the air, and also loses his 
job. 


Taki his pal, Clinton Hem- 
mings rn Som: McHugh), with him, 
Wilfred goes to New York and 
enters the pair in a six day bicycle 


race. Both boys. get jobs as mes- 
sengers to provide meals while 
training. 


Wilfred is sent on an errand 
and discovers St. Clair in a flat 
with a woman whom he thinks is 
Phyllis. They battle and Wilfred 
lands in jail when it is discovered 
that the lady is St. Clair’s real 
wife. 


Phyllis actually runs away from 
home to join St. Clair but when 
she discovers he is married, rushes 
to jail to see Wilfred, who will 
have nothing to do with her. 


In the meantime, it is time for 
the race to start. Wilfred is in jail, 
but Clinton starts the grind any- 
way. Phyllis wires her father who 
takes Wilfred out of jail. 

In a breath-taking series of fun- 
ny sequences, Wilfred gets into 
the race, and by means of a 
sponge full of chloroform, inad- 
vertently tossed away by a race 
physician and caught behind the 
springs of his bike, manages to 
win the race. 

Phyllis rushes to him. He 
places her on the handle bars of 
his bicycle and they ride around 
the track in triumph. 


JOE E. BROWN 100% 
in 

“6 DAY BIKE RIDER” 100% 

with 
Maxine Doyle 75% 
Frank McHugh 15% 
Gordon Westcott 60% 
| Directed by Lloyd Bacon 20% 
A First National 40% 
Productions Corporation 5% 
Picture 25% 


Famous Bike Rider 
In Racing Film 


Reggie McNamara, who has re- 
ceived the plaudits of millions of 
sport fans during his competition 
in 108 six day bike races, has ex- 
perienced a new sensation. 


For the first time in his life he 
is appearing in a motion picture. 
The “Iron Man” of bike racing is 
one of the 24 cyclists in Joe K. 
Brown’s new First National com- 


edy, “6 Day Bike Rider,” which 
comes tothe. ......5......3..... Theatre, 
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There are almost as many thrills 


as laughs in Joe E. Brown’s latest 

. First National comedy, “6 Day 
Bike Rider,” which comes to the 
aneatTe 68-5 isiscacaata 


In one of the race sequences alone, 
there was a spill in which sixteen 
riders were piled in a heap. 
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Bike Rider 


And a mighty good one, is Joe 
E. Brown in First National’s “6 
Day Bike Rider.” 
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EXPLOITATION 


The old fashioned high wheeled bi- 
cycles, bicycles built for two and other 
two wheeled relics are always good for 


laughs and comments. Put a couple of 
these into service, rigged up with copy 
calling attention to your show. If the 
rider will every so often imitate the 
famous Brown yell, stunt will be doubly 
effective. 
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“*“The Trip 
I Took...’’ 


Bicycles are taking people every- 
where. Recently a coast to coast bike 
trip was noted in most of the papers 
throughout the country. Your cue— 
award prizes to persons sending in most 
interesting stories of their adventures on 
bicycles. 


ie Tip-off Sports Editors 


Picture should appeal to sports edi- 
tors. Besides racing sequences, picture 
has actual six day bike stars in its cast. 
Invite scribes to opening and maybe 
they'll write a column on your show. 
Also be a good idea to send sports editors 
publicity releases in advance of opening. 


Free Rides 


For Patrons 


If there’s an empty lot near theatre, 
it can be put to advance exploitation use. 
Rig up a makeshift ring on lot, promote 
the use of a few bikes and you’re all set. 
Announce free bike rides for all. Let 
any one desirous of accepting your offer 
ride around the ring a couple of times, 
before you give them a herald on the 
picture. Ring should be well covered 
with banners and copy cards selling 
show, 


SIX DAY BIKE RIDER” 


Pedalling 
Bally -men 


During run of picture hire couple of 
men to ride back and forth on street in 
front of theatre. Bike togs and billing on 
backs get over your message. 


Marquee Bell Stunt 


Announce that at certain-times during 
the day, a bell on the marquee of theatre 
will sound. First bike rider reaching the- 
atre after bell is sounded will receive 
free ducats. Stunt will result in kids on 
bikes hanging around theatre block add- 
ing beaucoup color to front. 
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°**Please 
Park Here” 


Rope off part of front or lobby as 
parking space for patrons visiting theatre 
on bicycle. 
avail themselves of this service, gag will 
be talked about, which is all that counts. 


While most people won’t 


Set up bike wheel similar to one 
sketched, for lobby or front use. Spin 
wheel once every half hour offering 


—titkeis to those guessing on what number 


wheel will stop. Like roulette, but sim- 
pler and faster. 


Crowd Yells Over P. A. 


If P.A. system is available, broadcast 
roars of crowd during thrilling bike 
sequences. Brown’s yell sent out over 
system will create interest, too. 


Trick It Up A Bit! 


For an opening night bally, hire a 
couple of trick riders to perform in 
front of theatre. The more tricks, the 
more watchers. The more watchers—you 
know the answer! 


S peeial 
Kid Show 


Get the kids to ride down to the the- 
atre on bikes for a special matinee per- 
formance of the picture. If theatre 
boasts a kiddie klub or a Joe E. Brown 
club, this stunt is a pushover. 


Big Charity Outing 


Joe E. Brown is a big favorite among 
the kiddies. Why not invite orphans to 
see the picture as your guests? Picture 
is ideal for such a stunt. Paper breaks 
too, of course. 


Exercise 
Machine 


Put a bicycle machine, suitably tagged 
with copy in your lobby as an advance 
stunt for picture. Let ’°em climb on the 
machine and “ride away.” There’ll be 
plenty of takers. 


Clip Shots From News 


If possible promote old newsreel clips 
of six day bike races. Use these a few 
weeks in advance, following with copy on 
picture. Should be worked into regular 
newsreel. 


If there’s a six day bike race in session, 
there’ll be plenty of exploitation possi- 
bilities staring you right in the face. 
Personal appearance of bike stars, sta- 
dium snipes, programs, etc. 


Build an enlarged duplicate of the old 
bicycles built for six or eight and mount 
on flat bed truck. Put pretty ladies in 
bike saddies and send truck around 
town. Bike built of wood will serve your 
purpose. Music and herald distributions 
are important adjuncts to stunt. 


Remember Sport Stores 


Of course, sports store tie-ups are a 
cinch for this film. Stills and mats illus- 
trated elsewhere in this section offer you 
a wealth of material. In addition to get- 
ting ad and window space, be sure to tie 
in sports merchants with theatre and 
street ballys. 


Get them coming on bikes to your 
opening night. Tie-up with Junior League 
will result in getting many beautiful 
Debs. Pretty salesgirls or models can be 
drafted from local stores to grace your 
opening night. 


ADVERTISING 


JOEE TEARING 
TORNADO 
of the TRACK 


Lap after Lap 
and LAUGH 


after LAUGH! 


See the Adonis of the 
arena ride to fame, 
fortune... anda 
sock on the jaw... 
in this First National 
laughing whirl-wind 
of speed, thrills, and 
spills! 
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<irst National’s Design 
For Laughing! 
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? 4 S H F ET DESCRIPTION: lilustration in full colors. Title is light blue. "Joe E. Brown" is in dark red. Background is white. 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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